RMT puts textiles at center of cabin comfort

This is a special feature from the November 2026 Middle East, Asia & Africa issue of PAX
International, on page 38.

Soft blankets and comfortable pillows help passengers settle in for the journey

A soft blanket and a comfortable pillow can make settling into a flight a little easier. For an airline,
getting those details right takes more than choosing a fabric. Each product must suit the cabin, reflect
the brand and stand up to repeated use, with dependable supply to keep the experience consistent.

RMT Global Partners brings those priorities together through a customizable textile and bedding
program spanning Economy blankets, premium cabin bedding, pillows and pillow covers. With global
sourcing, flexible production and high-volume fulfillment, RMT meets airlines where support is
needed.

“Airlines need partners who understand both the passenger experience and the operational realities
behind it. A blanket might look great in a sample room, but it also must fit the airline’s budget,
service flow and delivery schedule,” says Richard Tuttle, Founder and CEO at RMT Global Partners.

Tuttle says durability is equally important. Blankets must withstand at least 100 industrial washes
while retaining appearance and performance to deliver a strong return on investment. RMT considers
these demands from the outset, balancing brand identity with the practical needs of cabin crew.
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Richard Tuttle, Founder and CEO, RMT Global Partners

A feel for the brand
Color catches the eye, but texture makes profound impact when a passenger picks up a

blanket. Both offer an opportunity to give an everyday cabin item a recognizable connection to the
airline.

RMT works with carriers to select materials, colors and finishes, adding custom embroidery, weaves
and trims. The process starts with the airline’s brand, fabric preferences and operational
requirements, so the finished product suits both the passenger experience and the practical demands
of onboard service.

That flexibility extends to production. RMT supports both boutique runs and large-volume programs,
with MOQs that can be met even when an airline does not have storage capacity — RMT can
warehouse the product on its behalf. This gives airlines room to tailor the offering across cabin classes
without losing sight of comfort or consistent quality.

“A blanket is something passengers spend time with, so its connection to the brand goes beyond a
logo. That might come through a distinctive weave, sustainable fabrications, a carefully matched color
or a subtle trim. The goal is to make it feel like a natural extension of the cabin, while choosing
materials and finishes that suit how the airline will use and care for the product,” says Tuttle.

The appeal of a blanket starts with softness The value of a reusable product also depends on how well
the material holds up over time.
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From Economy blankets to premium cabin bedding, RMT tailors its textile programs to each airline’s
needs

RMT incorporates recycled fibers, responsibly sourced fabrics and durable materials into

product development. For airlines, this brings sustainability into the same discussion as comfort and
performance, with attention to both fabric composition and the finished product’s intended service
life.

The company selects supply chain partners in line with environmental and labor standards, alongside
commercial considerations. Recycled textile options also emphasize feel and durability, giving
procurement teams more to assess than material content alone.

“Airlines need a clear understanding of what they are buying, supported by documentation on the
materials and manufacturing partners involved, and we make sure they have that,” explains Tuttle.
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RMT Global Partners helps airlines bring comfort and brand identity together through customizable
cabin textiles

From sample to every seat
An approved sample sets the expectation. Delivering that quality across successive orders is where
sourcing, manufacturing and fulfillment become essential.

RMT supports airline textile programs with multi-region manufacturing, worldwide sourcing and
logistics capabilities. Audited quality control helps maintain consistency across production runs, while
high-volume fulfillment supports larger rollouts.

For procurement teams examining the details, RMT makes sustainability, textile and manufacturing
certifications available on request. Airlines can review the documentation relevant to a proposed
program against purchasing requirements for safety, durability, performance and responsible
sourcing.

The result is a broad offering for airlines looking to refresh cabin textiles or develop a larger

bedding program. RMT brings product customization and global supply capabilities together, helping
carriers deliver the comfort passengers notice with the consistency airline teams need.
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