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FORMIA earns EcoVadis Gold rating,
ranking among top companies globally

FORMIA has achieved an EcoVadis Gold Sustainability Rating, placing the airline amenity specialist
among the top five percent of companies assessed globally and among the top two percent within its
industry

FORMIA has achieved an EcoVadis Gold Sustainability Rating, placing the airline amenity specialist
among the top five percent of companies assessed globally and reinforcing its commitment to
responsible business practices across its operations and supply chain.

The recognition, announced today, marks a significant milestone for the company and comes
alongside the publication of its Sustainability Report 2024–2025, which outlines progress against a
series of environmental, governance and supply chain targets.

According to FORMIA, the Gold rating also places the company among the top two percent of
organizations within its industry category.

EcoVadis is one of the world’s most widely recognized sustainability assessment platforms, evaluating
companies across four key areas: environment, labor and human rights, ethics and sustainable
procurement.

Highlighting the achievement on LinkedIn, FORMIA said, “We are proud to share that FORMIA has
achieved an EcoVadis Gold Sustainability Rating, placing us in the top 5 percent of companies
globally, and among the top 2 percent in our industry!”

https://formia.com/
https://www.pax-intl.com/product-news-events/amenities-comfort/2026/06/16/formia-reports-sustainability-progress,-sets-new-targets-in-latest-report/
https://ecovadis.com/
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FORMIA said the latest EcoVadis recognition reflects the company’s broader sustainability strategy
and ongoing efforts to integrate responsible business practices throughout its value chain.

As sustainability continues to rise in importance across the aviation supply chain, the Gold rating
provides further validation of FORMIA’s efforts to embed environmental and social responsibility into
its business operations and product development programs for airline customers worldwide.


