Singapore Airlines refreshes inflight dining

and amenities across cabins

This is a special feature from the November 2026 Middle East, Asia & Africa issue of PAX
International, on page 16.
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Singapore Airlines Business Class BYREDO amenity kit

For Singapore Airlines (SIA), enhancing the passenger experience means paying attention to what
passengers eat, how they rest and what keeps younger passengers occupied along the way. Named
the World's Best Airline in 2026, SIA is building on that recognition with dining and amenity updates
that put choice, comfort and thoughtful service at the forefront.

Announced in September and October, the updates combine culinary variety, distinctive serviceware,
skincare partnerships and age-specific children’s amenities. SIA will unveil its elevated travel
experience in Singapore this month, when many of the new dining and comfort offerings will begin
rolling out.

A fresh approach to dining

In September, SIA announced more than 100 new and refreshed appetizers, main courses and
desserts under SIA Chefs’ Selection. The new menu category brings together the airline’s in-house
and guest chefs with catering partners to develop familiar flavors, regional favorites, reimagined
classics and new creations.

Yeoh Phee Teik, Senior Vice President Customer Experience, Singapore Airlines, said, “At Singapore
Airlines, inflight dining is about much more than the meal itself. Guided by customer feedback,
evolving preferences and emerging dining trends, we have reviewed every aspect of the experience 4
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from menu design, seasonal ingredients, and cooking techniques to beverage selection, presentation,
and cabin crew service. The result is a combination of thoughtfully crafted dishes, carefully curated
beverages, elegant serviceware and thoughtful touches that make dining on board more memorable
for our customers.”

SIA has begun introducing the dishes progressively. Starting this month, the airline will introduce the
remaining dining enhancements, including new wine labels for Suites, First Class and Business Class,
and new spirits options across all cabins.

Custom-designed Christofle serviceware will bring a subtle interpretation of SIA’s signature batik motif
to meals in Suites, First Class and Business Class. In Suites and First, cabin crew may add distinctive
presentation touches to selected dishes and recommend beverages to complement passengers’
meals.

First Class Christofle serviceware details. Image credit: Christofle

Comfort takes shape

SIA’s October announcement extended the refresh to amenities, with kits rolling out progressively on
flights exceeding six hours. Sleepwear will feature on selected medium-haul overnight services longer
than six hours and all long-haul flights.

Business Class passengers will receive BYREDO kits containing Blanche Eau de Parfum, hand cream
and lip balm, making SIA the first airline to offer BYREDO's Blanche range onboard. The cabin will also
introduce relaxed-fit, poly-cotton sleeper suits in two sizes.

Suites and First Class passengers will receive separate men’s and women'’s SISLEY kits featuring 2
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products from the Sisleya and Sisleyum ranges, complemented by cotton sleeper suits and coral
fleece slippers.

Batik-patterned Premium Economy zip pouches will contain INK & WATER lip balm, eyeshades, socks
and dental kits. Economy passengers will receive batik-motif drawstring pouches with eyeshades,
socks and dental kits.

Small passengers, thoughtful touches

Also in October, the carrier announcement Toy Story-themed amenities from Buzz for children aged
12 and under. The collection includes Woody-inspired infant bibs, reusable Little Green Aliens
drawstring bags for ages three to six, and activity notepads for ages seven to 12.

Children traveling in Suites, First Class and Business Class on flights longer than five hours can also
receive SIA’s latest collectible Beary soft toy, with a larger, softer and plusher design.

Across the updates, SIA gives its catering and amenities partnerships a visible role in the onboard
experience. A meal’s presentation, a sleeper suit's comfort and a child’s keepsake each serve a
different purpose but together contribute to a more comfortable and enjoyable flight.
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