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Emirates unveils 18th Bulgari amenity kit
collection for First and Business Class

The latest Spring/Summer edition introduces seasonal designs, luxury Bulgari fragrances and recycled
materials across First and Business Class kits on select long-haul routes

Emirates has unveiled its latest collection of luxury Bulgari amenity kits for First and Business Class
passengers, continuing a partnership with the iconic Italian luxury house that has spanned more than
16 years.

The Spring/Summer collection marks the 18th iteration of Emirates’ exclusive Bulgari amenity kits and
will be introduced gradually across select long-haul flight routes throughout the year. Designed to
complement Emirates’ latest retrofitted cabin interiors, the collection combines sophisticated
aesthetics, premium materials and Bulgari fragrances.

Reflecting Emirates’ commitment to continually enhancing the passenger journey, the latest
collection features warm spring color accents in First Class and light summer in Business Class,
refined detailing and thoughtfully curated amenities tailored by cabin class and gender.

First Class luxury
In First, there are two kit designs for men and two for women. For men, the chocolate-toned faux
leather bags are accented with rich burgundy lining and detailing, while women will receive a
champagne-toned metallic faux leather design with soft blush pink interiors. The updated colors

https://www.emirates.com/ca/english/
https://www.bulgari.com/
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complement the fragrance bottles inside each kit.

The First Class collection showcases Bulgari’s Le Gemme high-perfumery range. Female passengers
receive Le Gemme Sahare Eau de Parfum in an exclusive 30-milliliter bottle, inspired by the mystery,
warmth and radiance of desert landscapes, with luminous notes of ambergris and rose. Male
passengers will enjoy the return of the sought-after Le Gemme Yasep Eau de Parfum, also presented
in a 30-milliliter bottle, featuring woody notes inspired by the vibrant energy of the Yasep gemstone.
A face and body emulsion and Bulgari lip balm are also included, and female passengers also receive
a Bulgari-branded royal gold pocket mirror designed as a keepsake item.

Alongside the exclusive fragrance, First Class kits include a dental kit, cleansing towel, deodorant,
tissues and foldaway hairbrush, designed to maximize comfort during the journey.

Business Class refined
In Business Class, men’s kits are presented in a rich chocolate brown fabric with cool grey lining, while
women’s kits feature a buttercream faux leather finish complemented by soft pink accents. The
interior colors and detailing create a contemporary look and reflect the updated fragrance bottle color
inside.

The Business Class collection includes Bulgari Man Rain Essence Eau de Toilette for men and Omnia
Crystalline Eau de Toilette for women. Fragrances are presented in exclusive travel-size 5 milliliter
formats, created specifically for Emirates passengers.

Each kit contains the Omnia Amethyste face emulsion and body emulsion to keep skin hydrated,
alongside a Bulgari lip balm, a dental kit, double mirror (female passengers only), deodorant, tissues
and a foldaway hairbrush.

Designed with responsible sourcing in mind
As part of Emirates’ ongoing commitment to responsible sourcing, several elements within the
amenity kits are developed using materials with recycled content.

Both First and Business Class bags are crafted using fabrics containing recycled content, while
selected accessories, including the foldaway hairbrush and comb, are made from recycled content.
Additional sustainable touches include dental kit packaging produced using black kraft paper and a
double-sided mirror along with the case covers are made from recycled materials in Business Class
kits.


